
Youth Engagement and 

Participation in Climate 

Action
Prajwal Pandey



In the Numbers

 Make Your Mark 2022

Key Takeaway: 

- The environment 

remains a key issue 

for young people 

despite more short-

term issues (e.g., 

cost of living crisis, 

Covid recovery) 

taking precedence 

in the media.



In the Numbers

 Make Your Mark 2019

Key Takeaway:

- A nearly unprecedented ~47% 

of Essex’s vote was devoted 
to protecting our 

environment.

- Demonstrates effectiveness 

of youth-led and youth-

targeted campaigns.



How should this inform our approach?

 Communication becomes most effective when it is driven by social media and 

other young people.

 Our messaging must be regular and consistent so as to ensure we maintain 

2019 levels of youth participation in environmental work/campaigns.

 This is incredibly important: the attitudes of the youth of today will shape 

how future industry leaders, voters, and even consumers will act on 

protecting our environment.





What have we been doing effectively?

 Eco-schools programme

 Information provision for schools to embed sustainable practices into everyday 

school life.

 Essex Schools Green Day

 Over 60 schools across Essex took part in 2022.

 Organised by Multi Schools Council.



Proposal

 A network of environment ambassadors from schools, sixth forms, colleges 

across Essex, supported by ECAC/ECC.

 Students can learn from the approaches taken by students of other schools.

 Messaging: a clear communication channel, from students to students.

 Send out regular newsletters to members detailing action taken across the 

county, especially with relation to other schools/young people.

 Can be an effective way of communicating Eco-schools and Let’s Go Zero 
programme messages.

 Allows for more consistency in youth engagement.


